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Who Am I?

e My name is Jodi, and | am 19 years old.

EUNITED

e | am Irish, and a big part of my culture is playing
Gaelic games (GAA), which are an important tradition
in Ireland and bring communities together.

e Growing up, | attended a school with students from many
different cultural backgrounds, including several from
North African countries. Every year, our school held a
Culture Day where students shared food, music, clothing,
and traditions from their cultures. | now experience similar
events in college, this year | covered a module called
intercultural studies which thought me a lot about
different cultures, racism and stereotypes . These
experiences have helped me appreciate different
cultures while also taking pride in my own Irish heritage.
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What My Photo Means

e The Maroc Shop is a fish shop that represents an
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important part of Moroccan and North African
culture.

e Morocco has long coastlines along the Atlantic
Ocean and Mediterranean Sea, making fish and
seafood an important part of everyday life and
traditional cuisine.

* Fresh fish is commonly used in Moroccan dishes
and is often prepared with spices, herbs, and
vegetables.

e Fish shops are important in local communities

because they provide fresh seafood and support

local fishermen.
e The Maroc Shop helps people maintain a connection
to their Moroccan heritage while also sharing North

African culture with the wider community.
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